
THE COCA-COLA COMPANY AND SOUTH AFRICA 

Introduction 

Coca-Cola operates in South Africa through the Coca-Cola Export 
Corporation, a company that a r ranges licensing agreements and sells beverage 
concentrate and other related products to distributors throughout the country. 
Through these companies, Coca-Cola products have come to dominate the soft­
drink market in South Afr ica and the company has become one of the largest US 
employers in the apartheid Republic , with some 4500 workers employed by its 
subsidiaries and affiliates. 

Over the last few years, faced with pressure to divest from activists in 
South Africa and in the US, Coca-Cola has begun donating small amoun ts of 
money to educational and humanitarian programs for blacks. Company officials 
have also begun speaking out against the most horrendous aspects of apartheid. 
But th e re is another reality to Coca-Cola's operations in South Africa: a 
reality determined by the company's 90% share of the soft-drink ma r ket and the 
hundreds of millions of dollars in sales r evenues that the company earns each 
year off the apartheid system. ( 1983 sales, according to the Investor 
Responsibility Research Center, accounted for 5% of the pa rent company's 
world wide sales.) 

The forty-eight years in wh ich Coca -Col a 's operations have expanded 
throughout South Africa have also been the years in which the white minority 
government has instituted and entrenche d its apartheid system. Coca-Cola's 
operations in South Africa, in fact, have been part and parcel of the 
development of that racist economic system. Apartheid and racism are integral 
parts of the South African economy , and Coca-Cola, by operating in the white 
minority Republic, is contributing to the perpetuation of the oppression in 
that country. It is for these reasons that people in South Africa and in the 
US have been calling for Coca-Cola to pull out of South Africa and to stop all 
sales of Coke products there. 

History and Operating Companies 

Coca-Cola products were first sold in South Africa in the early 1930s 
and, in 1938, the company opened its first office in the country. By 1981 the 
company's products accounted for 90% of th e soft-drink market and by 1983 
company sales were reportedly more than $260 million, with assets valued at 
over $60 million. Since then the company nas reduced its investment in South 
Africa, selling its Letaba Citrus Proc essors subsidiary in early 1985 and 
reducing its stake in Amalgamated Beverage Industries from 60% to 40% in 
January 1986. The Coca -Cola Company, however, continues to have substantial 
operations in the R600 million per year ($280 million ) Sou th African soft­
drink market conducted through the following companies: 

Coca-Cola Export Corporation ( 100% owned by Coca-Cola Company) . 
Johannesburg. About 200 employee~. 

Arranges licensing agreement s and sells concentrates and other 
products to Amalgamated Beverage ~ndustries and a network of 36 in-
dependent companies that bottle and distribute Coca-Cola products. 
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By COREY WILLIAMS Malcolm Dade, .who, wlth .three. ,. 
Lansing State Journal other MSU trustees, are founda~ 

tion· board members, said he per- . 
The Associated Studentc; of · sonally has questions about the ef· 

Michiga n State University fectiveness of the Sullivan Princi­
(ASMSU) student board has re- pies in promoting change: but 
quested the MSU Foundation to doubts the foundation will cl.lange 
divest · $500,000 worth of stock its stance. 
from companies doing businesS in "The first time the foundation · 
South Africa. ; . discussed its policy nothing hap-

Speaking · at Friday's MSU · pened," he said. "The second 
Board of Trustees' meeting, Brian time they voted to adopt the Sulli- · 
Ivory, ASMSU campus affairs di· van Principles' statement. They 
rector, said the foundation's in- aren't going to turn around and 
·volvement with those companies kick themselves in the butt:: ,., 
is embarrassing to the university, Dade added that' the board of' 
and asked to have the divestment trustee.s may not be able Jo'order 
issue on.the board's April agenda. · the foundation to divest,:'bu are-

"This is not a financial issue," quest for divestiture could be 
he said. "This Is a moral issue. made. 
Why are profits such a concern According to Ivory, the founda­
when the Integrity of this univer- tion is painting a negative picture 
sity is in question? It would be for MSU students. 
more profitable to' reassure the . "It will become apparent to stu­
observing public that this univer- dents that a major organization .. 
sity is consistent with its support close to MSU isn't sensitive to the 
of human rights.'' anti-apar theid movement on cam-

In December the foundation pus," he said. "The foundation 
adopted a policy requiring com- has to realize that students;.here 
panies to adhere to the Sullivan today may at some point in time 
Principles of equal pay and equal contribute to the foundation." 
opportunity for blacks in South Although the foundation's In-
Africa. volvement in companies . with 

Joseph . Dickinson, foundation . South African ties is a. major is­
president, said there has not been sue, it still deserves more discus­
an official meeting discussing sipn and debate, said John ·DiBi-
ASMSU's request, but the founda- aggio, MSU president. •· 
tion believes its policy is the best "It's a highly emotional · issue;• 
way to change South Africa's sys- he said . " People feel · very 
tern of separating the races. strongly that divestment is the 

"Many leading corporations in only way to bring the South· Afri­
this state are Sullivan 1 Principle can government to realize -what 
signatories," he said. "They would they are doing is not accepfable. 
believe working from within is Corporations equally believe stay- -
the best way to oppose apar-, ing in the South Africa is import- ': 
theid." ant if changes are to be made." 
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